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Aims & Purpose

Wouldn’t it be amazing if everyone was flourishing
in their lives, whether at home or at work,
anywhere in the world? Wouldn’t it be fantastic if
every time we built or designed something it
didn’t destroy our planet but actually had a
positive impact? Wouldn’t it be wonderful if our
children could learn more easily, our families heal
quicker in hospital, and we also enjoy our work-
life?

Biophilic Design isn’t a magic bullet, but it is
definitely a magic brush. A brush with which
everyone has the ability to transform our
environments so we can live our best life.

The purpose of our magazine is to inspire this
change. We want to support this exciting and
growing movement of Biophilic Design, to show
how everyone can bring design elements inspired
by nature into our built environment to help
countries, cities, families and you flourish.




The time is how

Never before has there been such an interest
in wellbeing, our climate, mindfulness, the
workplace, physical and mental health as well
as how we live our best lives. Our magazine
builds on and supports this global interest. If
you search online for “Biophilic Design” you
will see hundreds or articles not just academic
but also mainstream media. The world has
caught on to this vital design trend.

Our podcast series with researchers, thought-
leaders, architects, environmentalists,
psychologists, acousticians and interior
designers now reaches 30,000 monthly
listeners.

The time is now to celebrate a better way of
building, designing, living and flourishing.




Publishing
schedule

Issue [Month issue Theme Copy deadline
1 |Oct/Nov 2022 |Workplace 01-Sep
2 |Dec/Jan 2023 |Home 01-Nov
3 |Feb/March 2023 |Healthcare 01-Jan
4 |Apr/May 2023 | Cities 01-Mar
5 |June/July 2023 |Creativity 01-May
6 |Aug/Sept 2023 |Blue Mind 01-Jul
7 |Oct/Nov 2023 |Education 01-Sep
8 |Dec/Jan 2024 Wellbeing 0T-Nov
9 Feb/March 2024 Our Neurodiverse World 01-Jan
10 |Apr/May 2024 |Environment OT-Mar
11 |June/July 2024 |Leisure/Hotels 01-May
12 |Aug/Sept 2024 |Retail 01-Jul
13 |Oct/Nov 2024 |Childhood 01-Sep
14 |Dec/Jan 2025 ThirdAge 01-Nov
15 |Feb/March 2025|Light O01-Jan
16 |Apr/May 2025 |Sound O01-Mar
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Podcast
Sponsorship

Reach an audience eager to learn about your excellence and experience

Our podcast reaches over 30,000 interior designers, architects, town
planners, researchers, environmentalists, landscape designers, specifiers,
workplace consultants, doctors, nurses, healthcare workers, families,
teachers, facility managers, diplomats, politicians every month!

UK, USA, Europe, Australasia, Asia mainly, then Africa and rest of world

£3,500 per episode



Rebirth and BioMaterials to be showcased at

workspace
design show B

e, workspace

Introductory = SR g jorkspace .
Ad Ve rt i S i n g R ate S S o Destination Workplace: contemporary new

ts?

Places Where People Want to Be vishment of several
v, a refurbishment

in Berkshire, and
ound up. We are
‘ountry estate in

20+
Countries

3,000+
Attendees

120+
Products

100+
Speakers

2 project here:
feiffer-design

All adverts are full colour
* Full A4 Page £3-.000 £1,000
* Y page £1500 £500

* Yapage £750 £250

Design here:
design.co.uk

sack in 2023,

27 & 28t February 2023,
Business Design Centre, London REGISTER FREE t more here:
awards-2023

Ad specs:

* A4 =210x297mm (with bleed 216x303mm)

* A5 =210x148 (with bleed 216x154mm)

* A6 =105x148mm (with bleed 111x154mm)

Learn how to enhance nature connectionsi
the home using Biophilic Design principle’
Sign up to our online courses fora 10% /=
discount today.

Plus allow margin on outer edges of 12mm
before any critical text.

VISIT:
oliverheathdesignschool.com

ENTER CODE:
JOBD10 at checkout

THE UK'S ONLY
PROFESSIONAL
INSTITUTE
FORINTERIOR
DESIGNERS

AS A MEMBER YOU WILL RECEIVE:

Become a Member

T: +44(0)20 7628 0255
E: info@Dbiid.org.uk
biid.org.uk

CONNECTWITHUS
finw @




Advertorial

* Encourage people to learn about and engage
with your brand in a unique and immediate

way.

* Reach directly into the hands of your new
customers and collaborators

* Instead of an advert, why not consider
sharing an expert opinion, research or
expertise in a branded article?

* Per page £1500

ENVIRONMENTAL CRISIS?
WHAT FOOTPRINTS
SHOULD WE BE
LEAVING IN OUR
WORKPLACE?

“The team at FOOTPRINT + question whether the term ‘crisis’ is help 4['a1ufoﬁ.e7' an
interesting, maybe sobering view of how we view our historical use of fossil fuels.”

Tim Pyne, Creative Director, FOOTPRINT+

At FOOTPRINT+ we try to encourage a
more optimistic view; last year’s launch
slogan was ‘Goodbye Oil, Hello Sun’, and
we installed 1500 sunflowers throughout
the event, grown for us by Hortus Loci.
Visitors were invited to take them home
and plant them.

Fossil Fuels have been instrumental in
transporting the human race from a
society ravaged by disease and hunger
to one where the majority of people are
adequately fed, there is leisure time,
and early death is increasingly rare.
When the industrial revolution started,
the quality of life on earth was low; now
it has improved incomparably.

Having said that, the by-product of this
has been the emission of greenhouse
gases into the atmosphere which have
caused, and are causing, a rise in the

earth’s temperature. Now we have no
option but to transfer from a reliance on
fossil fuels to the use of solar, wind and
tidal power, and the technology to do this
is developing fast.

The use of renewable energy will improve
people’s quality of life, but this is not
widespread enough yet.

Designers have the responsibility to put
scientific advances on carbon reduction
into general use, and to do this efficiently
they need the most advanced knowledge
available. That is what we launched
FOOTPRINT+ to facilitate and it has an
obvious and urgent role to play. We shape
the content along with those who attend
the event to ensure each edition of the
FOOTPRINT+ event is different, exciting
and important.

www.footprintplus.com
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Branded Hug

Wow people at an event - wrap the
journal with all the research and
thought-leader content with a
branded cover

Inspire your customers and clients -
insert your branding on an existing
issue and have your own print run

Share your knowledge — collaborate
with us to produce your own
publication

£800 plus £15 per copy, plus
delivery
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i-Journal —
reach thousands with one
search term

* Revolutionising publishing is the new
FIDO (Find Information Direct and
Optimised) from our partners at
KAIMAI, a new Al magazine content
platform.

* Readers can now search for their
OWN search term and have a
bespoke unique Journal designed as a
PDF just for them to save, print, share

e £1000 per month. Each search term
will generate its own PDF with your
brand on it, which will be
permanently on that PDF and go
wherever it is shared or printed.

what are the Beneits of Biophilic
Design on Healing?

Biophilic design is a popular trend in modern architecture and
hospitals, as it is proven to improve the healing process for
patients and staff, with lowered stress levels, faster healing
times, and less pain. Natural elements such as wooder

floors, plants, windows, and marine-themed esigns are
great ways 1o incorporate biophilic design into wellness and
healthcare spaces.

benets-ot-biophic-Gesiga-on-heaing

Biophilic Design for the Workplace

~

in kplace is
accepted as it enhances the wellbeing, happiness and
productivity of staff, along with creativiy, attendance rates.
and fatigue. However, due to a lack of research evidence,
many clients require scientific evidence to make their case for
biophilic design. The BRE's Biophilic Office Project s the
perfect example of demonstrating the power of biophilia, and
the evidence should be available in 2020. Hybrid workspaces
are growing in popularity, allowing design flexibility for
budgets of all sizes.

Gesqgnor-e-workpiace

1he Ancient & 1he Modern: Luminous
Spaces Biophilic Design

Maureen K. Calamia, founder of Luminous Spaces, has
combined biophilic design with the ancient principles of Feng
Shui to create the Luminous Spaces Biophilic Design
Principles. Through her 2018 book and online course, as well
as her podcast, Calamia touches on each of the five
elements of and how

connect us to the natural world

amp o modarm minous spaces bopie desgn
‘Biophilic Design in the Home'—a
new online course from the Oliver
Heath Design School

Qliver Heath

oo

for10% off

12:02 Tue 23 May

139-144-159-98.ip.linodeusercontent.com

Contents

« Is Biophilic Design always relevant?

+ How Biophilic Design creates Sustainable Environments

« Pioneering Research study aims to prove The Value of
Biophilic Design in the workplace.

+ What are the Benefits of Biophilic Design on Healing?

* The Ancient & The Modern: Luminous Spaces Biophilic
Design

« Biophilic Design for the Workplace

« ‘Biophilic Design in the Home' — a new online course from

the Oliver Heath Design School
* We Are Who We Were
« Biophilia, Five Elements and Wabi Sabi

* The Intersection between Feng Shui and Biophilic Design
+ Farming and Town Centres — the future of shopping and

grazing

+ World Bee Day 20 May 2020

* Why the Hospitality Industry needs Biophilic Design

+ Sound Without Walls — Considering room acoustics in
hospitals as an integral aspect of biophilic design

+ Changing your environment and mindset with actor and
leadership coach, Paul Ryan

+ Healthy Home - Pop up Biophilic Design inspiration

- Steel City shows Value of Gentler Side

+ Why we should live together - Part 1 . PLANTS & AIR
« Space and Nature are a Need, not a Luxury

How Biophilic Design creates
Sustainable Environments

Biophilic Design is a growing trend that incorporates natural
elements into the home or office to create a sustainable, eco-

friendly environment. It reduces carbon emissions, boosts
energy effici and imp health and being by
purifying the air and providing access to natural light and
fresh air. Incorporating natural materials, plants, and

distinctive shapes, Biophilic Design can help reduce the risk

of flooding and increase biodiversity.

Biophilic Design is fast becoming one of the most influer
elements in interior design and architecture. Studies hav
shown that there is a significant improvement in personz
being, productivity, and creativity when people are
surrounded by natural elements like plants and greenery
hospitality industry even sees people spending 25% mo
when these design principles are employed. The Benhol
Group uses plants creatively to create biophilic interiors,
demonstrating the relevance and positive benefits of
incorporating nature into modern spaces.
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Pioneering Research study aims to
prove The Value of Biophilic Desigr
the workplace.
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The Benholm Group is leading a research study to explc
the actual economic value of biophilic design, involving |
plants and natural stimuli, on workplace productivity, rete
and health. As part of the study, they are working with fe
collaborators to measure the impact of this environment
office space and are excited to share their findings.
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Contact us

We would love to work with you and support
what you do.

Contact our lovely team on

promotions@journalofbiophilicdesign.com



mailto:promotions@journalofbiophilicdesign.com

